


Website Design


Defining a purpose:  Why are you creating this site? Do you want to sell something? Are you distributing information/ creating  awareness for an organization/event? What do you want people to do once they have looked at your site?
Determine Your Audience:  Who are you targeting with your site (age, gender, hobbies, where they live)?  What are they like (characteristics/preferences). Why will they visit your site and not others, what are their expectations from their visit?
Decide on Your Content: what kind of information and features does your audience want to see in your shite?  Create a word web with the purpose in the centre – this can be used as a guide for the content text and images that you need to create.
Decide on the Organization of you Website:  Organization is called the navigation structure.  Most websites use a hierarchical arrangement (top level, second level etc.).  The top level would be your home page or the purpose and second level would be important categories, and third level sub categories.





The most important aspect of website design is usability – how easy it is to use the site.   A breadcrumb trail is a technique that helps users keep track of their current location on the site.
[image: ]
Organization of the Interface:  Generally place the top level navigation at the top of the page and secondary navigation along the left side or vice versa.
[image: ]

Principals of Good Graphic Design
Balance:  Symmetrical Balance		Asymmetrical Balance	Radial Balance
[image: ][image: ][image: ]



	

Contrast
Created by making two related graphic elements different.  The more different they are the greater the visual interest.  It can also emphasize the most important parts of your message.  Constrast can be created through:
· Size Variances – place large and small object near each other to show relative importance. 
· Type choices – choose different fonts for headings and text
· Colour selection – place a light element on a dark background, or vice versa, to bring attention to that element. 
[image: ]
Consistency
[image: ]It is important to have recognizable graphic elements for a company logo or brand.  For example; typefaces, text alignment, colours and graphic images (logos). 
Creating Consistency:
· Margins and page layout – keep it the same
· Fonts – two fonts are more than enough and should be used consistently acrocess all publications for a company
· Navigation (for websites)- keep in the same location on every web page.
· Colour – limit to 2-3 colours.  Taking your lead from those that appear in your logo.

  	







Case Study
[image: ]

Planning Your Website


Define a purpose


Dertimine your audience


Plan the organization 





Decide on your content







Information sourced from:
[bookmark: _GoBack]Ellerbry, Janice, Laura Pinto and Kara Hiltz.  Business Technology Today. Nelson. Toronto: 2008. Print.
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Figure 10.8 Chapters/Indigo’s
website provides a breadcrumb
trail underneath their header:
Health and Well Being > Fitness
> Exercise.
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There are many ways that you can organize interface elements
such as the header, navigations, and footer. Generally, however, you
should place the top-level navigation along the top and the secondary
navigation, when required, along the left side, or vice versa. These
two configurations are shown in Flbure 10 c) m) and Figure 10.9 (b).
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Figure 10.9 Two configurations for the teenExercise website, showing the
interface elements
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will examine some common principles of design that will help you

make your graphic design appear professional and visually appealing.

BALANCE

If you ever played on a seesaw or a teeter-totter when you were a
child, you might remember that it did not work very well if you and
your friend were not about the same weight. The same is true of
graphic design. It is a lot more effective when all of the graphic
elements (text, pictures, shapes, and so on) are visually even or
balanced. When graphic design is unbalanced, it causes discomfort

for viewers. Unless discomfort is your intention (and sometimes it
might be), graphic design should be balanced.

There are three ways in which you can achieve balanced graphic
design—symmetrical, asymmetrical, or radial.
Symmetrical Balance

Symmetrical balance is when two children on the ends of a seesaw are

Styles  Editing

5 Paragraph 5 Styles @

Figure 9.9 Graphic elements
should be visually even, just
like weight on a seesaw.

ipals of Good Graphic Design

ce

Figure 9.10 The Canadian fla i A3 . 3
has perfect symmetrical batancg the same weight. This is easy to achieve. It occurs when two sides of a

because both sides of the design  design are more or less mirror images of each other. A good example
are the same. of symmetrical balance is the Canadian flag. Viewers’ eyes are generally
drawn to the element placed at the centre of the design. Their vision
comfortably flows to either side of the central element. This type of
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Asymmetrical Balance

Asymmetrical balance is when a big child is on one end of a
seesaw and two smaller children have to sit on the other end in
SUBARU order to balance the weight. This is far more common and usually
more interesting than symmetrical balance. However, it is also more

Figure 9.11 The Subaru logo difficult to achieve. In asymmetrically balanced graphic design,
is an excellent example of an
asymmetrical design. It has two

objects are not distributed uniformly by size. Sometimes a large fance
: cleme: V! be balanced b I' sma r s, a

Gifforent sived eloments, but it clement will be balanced by two, three, or four smaller ones, as in the

Still appears balanced because  S¢€saw example. Other times, balance will be achieved through a

the large element is balanced combination of colour and size. For example, a small dark element

by the five smaller ones. could be balanced by a large light one.
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Radial Balance

Radial balance results from placing
similar elements around a central point.
An example of radial balance in nature
would be a daisy. All petals radiate
from the centre of the flower.

Figure 9.12 The Fashion Targets
Breast Cancer logo is an obvious
example of radial balance.

Jance Radial Balance

AND )

1. Al programs, including graphics editors, create 4. Explain the three types of balance used to create

files of a specific format. This is called its native- effective graphic design.
file format. For example, the native-file format of 5. Skim through a magazine or browse the Web to
Microsoft Word is DOC, or .doc. What are the find examples of each of the different kinds of
native-file formats of the bitmap and vector balance in graphic designs. Copy or print and

graphics editors that you have used? paste the examples into your notebook. Beside
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Figure 9.13 The designer of the
TAXI website has clearly created
contrast through the use of
dramatically different sizes of
text and the placement of white
text on a black background.
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created through:
There is value in using some surprise and variation in design. However, _ Size Variances— place large and small object n
these elements must be balanced against the need for consistency and - Type choices — choose different fonts for headi
a uniform appearance. It is important to have recognizable graphic - Colourselection —place a light element on a d

v > attention to that element.

« elements for a company logo or brand. These graphic elements include
typefaces, text alignment, colours, and graphic images such as logos. s 13 1
Think about the graphic design you see created for a large company
like Tim Hortons. Most Canadians will immediately recognize a Tim
Hortons commercial, packaging, flyer, coupon, or website. They do so
because Tim Hortons uses consistent elements of design for all of its
publications, packaging, advertising, and even uniforms.

Figure 9.14 Tim Hortons uses Creating Consistency in Your Designs .
consistent design elements. g o i Consistency
9 * Margins and page layout—Use the same margins and alignment Itis mportant to have a recogrizablegraphic elements or
throughout a document and for all related items for a particular faces, text alignment, colours and graphic images (logos).
compar

¢ Fonts—Graphic designers have thousands of fonts to choose from,

but that does not mean they should use every font in every design.
Theeo fonce
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THE ONTARIO TRILLIUM LOGO THROUGH THE YEARS
Figure 9.16 The Onaro Tlium log, 1964 o pesent

Graphic desian go po
McGuinty unveled a dramatically ifernt Ontario ogo. The province's
rlium logo was oriinally conceved in 1964 by Canadan graphic
desgner Nornan B. Kathaway. Tt underwent minor changes i 1972,

1986, nd 2004 However,this latest verson witessed a whole new lock
The runded sguare surounding th flower vas elmirated, and three
abstac human figutes ere aed

What was the pric tag fo developng te new logo? The Lieral
aovernment came unde i for spenciog 5219 000 Opposton criics cale
s 3 waste of money at  tine wha the goverment was running  defit.
Oppasiton partes s criized the desin o te new ogo. Thy caimed it
coslyrserbled the shap of th rliam embedded inthe dotof the i n
the Ontario et Pay’s log. Government Serices Miistar Gery Pilips
defended th new log, claiming tha it ok vry e ke arything on
the Libesal logo.Thefct 1 1 st Loks more ke 3 contempoary bl
Howeve, ot everyone agreed ith PRipss assessmet.

Some design expetsare rtcal ofthe new logo. They say it ocks
e ke holy tha the offical symbol of ntri. I i 3 rater piky-
looking rilm and vry unrierly.” says Keith Rushton a desin professor
at the Ontario College of At and Desig. It s sructually ursound.Tre
ol logo was vastly suprior. I vas simpler, cleaner.” Rishton also e
that th deaied desi i unlikely to transer well when prined i a
Smaller format. Hathaway, the aiinal log'sdesigner, shared Rshton's
opiion. He added that e et the new Logo was “trocious.

Questions
1. 00 you Uke therew Ontaro logo? Use wht you have learmed about
aphic design in tis secionto explain what makes the updated
vesion lok appeaingor wappealing.
2. What Kind of il format do you think was used to create the loge?
3. What do you think KeithRushton meant when he said that the dtaled
Gesgn s unlely to tarsfer well when prited in a smaler fornat?

D0 you fel that i was time for a new logo dsign? How does  logo
refiec upon the organization for which it s desgned?
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